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@ Ruinous HabitsGteal
time, efficiency from day

Habits — we all have
them. Are yours friends or
foes?

On Dr. Oz’s morning tele-
vision show in January, he
shared his “7 Deadly Sins”
— things that take years off
our lives without us even
knowing it. Here are seven

W RUTH deadly sins he calls

on g “Deadly Habits”:

1t€ About Time 1. Not st.retching in the
morning

2. Not eating breakfast
3. Running late
4. Mindless eating
5. Becoming a couch potato
6. Disconnecting from people
7. Not having a bedtime

As atakeoff from Dr. Oz’s “habits,” here are mine, which I
call “7 Ruinous Habits” — things that steal our time, order
and efficiency and can ruin a perfectly good day without us
even knowing it:

1. Enduring morning madness. Are mornings at your
house a frenzied flurry? Is it a daily battle getting the chil-
dren ready to go off to school or just getting yourself out
the door in time? My younger son was very disorganized as

a child. Every morning when he should have been in the
garage waiting for his car-pool ride, he’d be searching and
yelling, “Mom, have you seen my backpack?”

When Ireplied that | hadn’t and that his mornings would
be so much smoother if he’d prepare the night before, his
answer was, “I like it this way. It adds excitement to my life!”
That may be so, but going off to school without your back-
pack or homework can ruin your day.

>> Alternate habit: Before going to bed at night, get ready
for tomorrow. That means having clothes picked out, back-
packs and things to take ready to go, lunches made, and
breakfast planned and partially prepared.

2. Jumping into the day. Many people start their day
without a plan or purpose. They get things done, but in a
hit-ormiss fashion, or they end up reacting to the demands
of others.

>> Alternate habit: Take a few minutes to get yourself or-
ganized. Know what you need to do and when you will do it.
Your daily action plan will guide you through the day.

3. Losing track of time. Allowing simple tasks to take longer
than warranted or letting interruptions and chitchat go on
longer than necessary can seriously erode your time.

>> Alternate habit: Stay on purpose and on schedule by
referring often to your daily action plan. Be aware when
things take longer than they should.

4. Running out of time. Ending the day with important
things unfinished happens to just about everyone.

>> Alternate habit: If something is important, do it first.
As organizer Marcia Ramsland says, “You always have time
for what you do first.”

5. Putting up with mess. Extemmal clutter produces inter-
nal clutter, confusion and lack of clarity, not to mention
time lost looking for things.

>> Alternate habit: Daily put away, pass on, toss or shred
what is no longer needed. Tidy up so you have a clean area
for the next day.

6. Playing Scarlett O’'Hara. “Tomorrow is another day” is
true, but tomorrow isn’t meant to be a repositoryfor to-
day’s unfinished tasks.

>> Alternate habit: Put on your Nike shoes and “just do
it”! Get done today’s work today. Tomorrow will have its
own load of to do’s.

7. Running on empty. It's hard to work and feel well
when you're tired and moving and thinking in slow motion.

>> Alternate habit: Replenish your energy tank by getting
to sleep at a decent hour and arise refreshed.

In order not to let theses habits ruin a perfectly good day,
work to change them one by one.

As Abigail Van Buren said, “A bad habit never disappears
miraculously; it’s an undo-it-yourself project.”

Ruth Wong owns Organization Plus. Her column runs the
second and fourth Mondays of each month. Contact her by e-
mail at orgplushawaii@hawaiiantel.net
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[sle-based site otters quality buys

Decorator Cathy Lee ensures
all items pass her nuster

BY RUBY MATA-VITI
rmataviti@staradvertiser.com

S ATEENAGER at Sacred
A Hearts Academy, Cathy Lee

was on the pep squad and
cheered for high school sports.
She’s still rallying as an adult, but
not for football or basketball teams.

“Now I'm a cheerleader for people
who want to learn how to create
their own special place,” Lee said
from her office in Kahala.

Lee is the beauty and brains be-
hind RSVPstyle.com, a home-decor
website that offers teaching tools
for do-it-yourselfers. As an evangel-
ist for the interior-design chal-
lenged, she’s host in a series of
how-to DVDs and YouTube videos,
conducted “A Homestyle Workshop
and Tradeshow” at the Hawai'‘i Con-
vention Center and even has her
own bedding line in the works.

Now the entrepreneur who bal-
ances all that with raising a daugh-
ter with her husband, a physician,
has branched out with CathysMar-
ketplace.com, an Internet-based
store for gently used quality furnish
ings. “It’s been called a high-end
Craigslist or eBay for home-related
items,” she said. With one distinc-
tion: Everything listed needs to pass
her standards as resalable.

“People who are familiar with
RSVPstyle know that if they come to
anything we do, it’s going to be first
class, it’s going to be visual, it’s go-
ing to be fun,” Lee said. “And they're
going to learn. That’s what makes
(Marketplace) different; not only can
they buy and sell, but they’ll learn
how to put it all together by watch-
ing the videos (on the Website).”

THE FOUNDATION for Cathys-
Marketplace.com began taking shape
after Lee received a few calls from
Realtor friends looking for advice.
Their clients had high-end furniture
to sell and were reluctant to go down
the Craigslist or yardsale road.

“You can buy anything on
Craigslist or a garage sale, even bro-
ken things if you're willing to put
sweat into it, but they were talking
about quality stuff,” said Lee.

She realized then that a venue did
not yet exist for those who are per-
haps downsizing and have spent
hard-earned money on fumiture
with lots of life left.

“You don’t want to let go of that
koa cabinet that you spent thou-
sands on for $100 in a garage sale.”
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launched May 19 with no sellers
fees. “And if and when we do
start charging, the fees will be
nominal,” she said. Those on the
neighbor islands also have ac-
cess, and there are plans to add
key cities on the mainland.

“Response has been phenome-
nal with more than 51,000 page
views in its first month, and that’s
without outside promotion,” she
said. Realtors who need to stage or
empty homes they’re selling, and
grown grandchildren with estates
to relinquish have gravitated there,
providing much of its inventory.

“Virally, it just took off. In this econ-
omy, everybody’s looking for a deal.
Though we don’t have the eyeballs or
numbers that Craigslist has, we do of-
fer more of a niche clientele.”

So while you won't find sunglasses
or watches here, if you need to buy or
sell something for your home, this is
the place. Some of her recent picks in-
clude a Eurocave wine cellar, origi-
nally bought for $9,000, selling at
$1,500; art deco armchairs, once $500,
now $200; a baby grand piano,
$10,000, now
$5,000; a cherry
wood television
cabinet, $1,200,
now $250.

Fine arts, an-
tiques and col-
lectibles dealers
have taken notice,
submitting items
priced at $18,000
to $20,000. “We
weren'’t prepared
for that. Someone
sent in a Ming

These art deco armchairs

being sold on cathys-
marketplace.com can be
spruced up by reuphol
stering the cushions, said
Cathy Lee, shown in her
office, top, also the site
where her “Shop with Fo-
cus” videos are filmed.

Left photo: Lee, at center,
takes a break from film-
ing to pose in front of the
office “inspiration
board,” filled with up-
coming engagements.
Chelsey Sponsler, left,
Lissa Rodrigues, Kara
Wagner and Sam Brewer
round out the team.

Dynasty vase, and we had to make a
decision to roll with the punches,”
Lee said.

They’ll be debuting a fine art and
collectibles category soon, for items
requiring authentication and ap-
praisal papers.

As with all shopping, Lee cautions
“caveat emptor” — let the buyer be-
ware. Since CathysMarketplace.com
is purely Web-based, items are ap-
proved on the basis of photos only.
Buyers are encouraged to inspect the
item in person before finalizing a sale.

THOSE looking to sell items need
to register online, upload pictures to
send to the site administrator, and
provide dimensions. You want to
make sure that couch you're buying
fits through the front door. “Most
items get approved,” Lee said, “and
contraryto what people might think,
not everything is designer and high-
end, but are still of good quality and
good buys.” The minimum price
point for accessories is $25 and for
furniture and art, $50.

“Plus the site is so visual and easy
to use,” Lee said. “We try to make it
fun.”

While there is no physical store-
front and no salesperson to greet
you, a popular attraction is a “Shop
with Focus” feature with Lee in
YouTube format as your personal
shopper/designer. You get a hint of
her cheerleader past with her ready
smile and exuberance as she holds
up photographs of the week’s
highlighted items, creating a vir-
tual vignette, coordinating them

with pillows, fabrics, curtains or

paint chips.

“These videos are great be-
cause even if you're not planning
on buying the brown couch
that’s being sold, and I'm talking

about accenting it with pillows,

you might take that idea and
make it your own somehow,
and that’s what we're about,
teaching and inspiring people,”
Lee said.

Although she’s had no formal
training in interior design, it con-
tributes to her audience appeal. “If [
learned, anyone can learn, and [ want
to help them,” said Lee, who grew up
in a humble home in Pearl City.

At school, she was the go-to girl
for friends with boyfriend or parent
problems and if she wasn’t with
RSVPstyle, she might’ve pursued a
career in guidance counseling or
perhaps psychology.

She sees RSVPstyle/Cathys-
Marketplace as the conduit for
those seeking to enhance their lives
by beautifying their space and for
those in the home, building and de-
sign industries.

“We're all about helping and con-
necting people,” said Lee. “Retailers,
shops and stores are now taking no-
tice.” The site will soon have a
“shop within a shop” feature that
links to other resources plus a serv-
ice directory. “It will be great for
smaller businesses who don’t have
awebsite driving a lot of traffic.”

ON THE NET:

>> hitp://www.cathysmarketplace.
com/learn/05_make_it_pop

SIMPLE SOLUTIONS

New uses
for old things

Vanilla extract as
paint-odor masker:
Disguise unpleasant
fumes with this sweet-
smelling pantry staple.
Stir in a few drops of
pure extract for each
gallon of (nonwhite)
paint.

Golf tees as food
markers: [s that a
blueberry or cran-
berry muffin? Elimi-
nate speculation at
your next brunch by
using colorful tees to
denote which is
which. (Also handy
when distinguishing
medium-rare from
medium patties at a
cookout.)

Rubber doorstops
as laptop risers: Help
your computer keep
its cool by propping it
up on two sturdy non-
skid wedges. The ex-
tra elevation allows
air to circulate, which
prevents problematic
overheating.

For more Real Simple
solutions, read Real
Simple magazine or go
to RealSimple.com.



